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Surveys, conducted in 2007 and 2008, on the High school Student Abroad Culture Trips (SACT) have shown that the student attitude toward the target culture has dramatically improved over the SACT, even though it is short in duration compared with Student Abroad Program (SAP). With these survey results, we concluded that SACT is the more effective way of intercultural communication than SAP, and the reason that made the students' impressions change from negative to positive were threefold: cognitive, psychological, and situational factors. The activities of the SACT were analyzed within the framework of three principles of nonverbal communication, and converted into four conditions of intercultural communication. Consequently the intercultural communication presupposes the spatial movement as a necessary condition and the four principle conditions resulted from the activity analysis of SACT as sufficient condition. This study shows successful intercultural communication is achieved where both the necessary condition and the sufficient conditions are satisfied.
I. Introduction

This paper deals with the student abroad culture trips (SACT) and shows the effect of intercultural communication based on the survey conducted year 2007 and 2008. The summary of the survey result will be replaced with the literature review.    

1.1. Summary of 2007-2008 Survey on the Japanese SACT organized by H. Japanese High School
Destination:   Korea since 1978

Total visit number of students: 10172 

Purpose: Culture Experience in Korea
Length of Stay: 6 nights 7 days    

Total number of student: 2007 (215) / 2008 (223)  

Survey Participants: 2007 (44) / 2008 (147)
 Age: 17.2   Gender:  M 39% F 61%
Readiness for the target culture  
a) Source of information   school >     TV/ Magazine  >    Friends   >  Internet
b) Degree of knowledge   very much 30%   much 55%     not much 14%   not any   2%

c) Visit intention         very much 9%    much 57%     not much 25%   not interested 9%

Activities & Contact
a) Activities      sightseeing >   school visiting >   experience >   voluntary service 

b) Contact with Locals    very much 30%     much 55%    not much 14%   never 2%
(1) Destination Image (survey 2007)
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(2) Destination Image (survey 2008) 
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As the figure (1) and (2) show the change of the target culture image, the Japanese SACT is an excellent example that shows the effect on cultural understanding. Such overseas cultural experience acts as a bridge between cultures, and it is an active way of intercultural communication.  .
This phenomenon can be formalized by the Spradley’s (1979) means-end relationship using the formula: X is a way to do Y: Travel is a way to learn about a target culture.
 Therefore, Spradley’s means-end relationship shows the effect of SACT on the intercultural communication.
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1.2. Factor analysis on the SACT cultural communication
There are some minor differences among the SACTs of 6 countries,
 yet all trips centered around culture experience programs showed a dramatic improvement on the impression of the country. This indicates that intercultural communication through SACT and activities has a positive impact on the understanding of the destination culture. The factors that brought the positive impact are summarized as in the figures:  
(3) Three Factors
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1.2.1. Cognitive factors

Among the factors that can affect the understanding of a foreign culture, one is the “cognitive factor”(Klopf & Park, 1992). The average age of SACT participants can be narrowed down to 17. The teenage years tend to see the world with an unbiased view than does the older generation. Therefore, they could access the target culture without much prejudice. In addition, teenagers have less memories or experiences that prevent an objective view (Klopf & Park, 1992), thus enabling them to open their minds and absorb things as they are; therefore, teenage SACTs have a high possibility to have a desirable outcome. 

1.2.2. Psychological factors 

The average age of SACT participants is 17, and according to Erikson’s (1959) developmental stages of psychology, this is the stage when peer influence increases and one’s self-identity develops. Thus going on a 1-week SACT is an exciting event by itself. Also this is the stage of on the increase of cognitive ability in the developmental psychology according to Piaget; thus the individual's thoughts start taking more of an abstract form while egocentric thoughts decrease, hence they can think and reason in a wider perspective. Taking the characteristics of adolescence into consideration, the psychological aspects of a teenager is ready for cultural learning via the SACT. The in-group favoritism in teenagers can be improved by cultural experiences such as meeting natives, visiting affiliated schools, etc, thus positively assimilating the foreign culture and expanding the in-group boundary.
 In doing this, the teenager will interact with the target culture and also strengthen the awareness of self-culture, and eventually will help concocting self-identity.
1.2.3. Situational factors 
The SACT is a unique experience for teenagers. To a group of teenagers, the fact that they are in a foreign country enables them to reaffirm their connection/commonness to each other, which enforces them to draw closer (Gudykunst et al, 1988). Through this, teenagers share a rare yet special experience with each other and as a result, they cooperate to understand each other. These kinds of special situations lead teenagers to positively evaluate their shared experience of SACT. 
These three factors were provided to explain the effect of the SACT on the intercultural communication. Next section will be more specific on the causing factors with analyzing the activities of SACT.
II. Activities and Intercultural Understanding

This section will review the activities of the SACT group, and discuss how these activities are influenced on intercultural communication. 

2.1. Three aspects of SACT     

The activities of SACT can be reviewed from three aspects, that is, the perspective of a) the school, b) the student, and c) the travel agency. The three are the main sectors comprising SACT. 
(4) Three Aspects of SACT
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2.1.1. From school perspectives

As the SACT is increasing and settled as an indispensible part of high schools, schools make great endeavor in preparing for it.
 For the study of intercultural communication, the case study of H Academy and the Japanese SACT group was an apposite example. H Academy has been active in intercultural communication.
 Let us review the procedures of the Japanese SACT with the brief introduction of H Academy and Principal’s education policy.
   
2.1.1.1. Educational Policy of Principal
Korea-Japan is close to each other geographically, anthropologically, ethnologically and etc. However, an undercurrent of hostility has remained between the two countries since Korea’s declaration of independence from Japan. The principal’s effort to reconciliation started with the SACT in 1978, and the cultural exchange has been continuing from the civilian level. This worked out as the first step to harmony for the two countries. Thus, it seems that the principal’s education policy is one major factor that leads intercultural communication between Korea successful.

2.1.1.2. Meticulous Preparation

The principal’s education policy was reflected on the careful and thorough preparation: The principal personally pre-visits every destination on the SACT itinerary,
 and this kind of preparation and elaborate planning enables the effective cultural understanding of a foreign culture.

2.1.1.3. Partnership 

H Academy has a long term affiliation and an on-going relationship with many schools in Korea. Rather than a simple trip, SACT has a further meaning of visitation of sister schools. Therefore, they keep strong connection and partnership.   
2.1.1.4. Fixed Annual Event 

SACT is an indispensible aspect of the school, and the school makes great effort in preparing for it. SACT includes approximately 100 students with 10 faculty members, 3 assistants, and 3 guides for safe guidance. 

2.1.1.5. Target Culture Study
The school prepares a trip to Korea in the 2nd year of high school by studying Korean and Korean culture in the regular curriculum. Also, the school organizes approximately 10 pre-SACT classes on lecturing about the target culture. As a result, 85% of the students knew very much/much about Korea by the arranged classes. 

2.1.2. From student perspectives 

2.1.2.1. Long term plan to culture trip – 2year planning 
As students start high school, they are noted about the SACT and they follow a schedule set by the school to prepare for the SACT. From 24 months before the trip, students start saving money on a monthly basis for their travel expenses.
 Thanks to this system, even those who had passive and negative attitude towards the trip later changed their minds and were filled with anticipation.

2.1.2.2.  Contact with affiliated school 

As SACT is an important event for the school, so is it for the students’ school life. The school plans the itinerary and the students prepare for events of their own. Under this process, students start realizing the sister school’s existence and begin to look forward to meeting each other. This is a communication process that exceeds ordinary sojourn. Therefore, the SACT preparation process, which is over 24 months, is special in that it is a virtual communication process that involves affiliated schools. This may be not as effective as face-to-face communication process, but it functions to open the students’ minds and leads to successful face-to-face communication.

2.1.2.3. Student activity preparation

For the SACT, students were busy preparing for the performances for the sister school and the Nursing House. Some practiced “Arirang,” a traditional folk song of Korea, in advance. With this preparation, students’ expectation is heightened. Therefore, among the many events, the students responded that they enjoyed visiting the sister school and volunteer work at Nursing House the best. This implies that SACTs can be more impressive when they are purpose-oriented than just plain sightseeing. When visiting the sister school, the SACT group interacted with the local students by trying to pass on their own culture as well as to absorb the local culture via cultural experience. This is consistent with the prior studies that claim that the more contact with the local people, the better the satisfaction with the trip. The impression the students felt about Nursing House can be interpreted similarly.
In the case of H.Academy, the students have high expectation through planning, contacting and preparation. Therefore, SACT is an as an active way of communication, and it could be deduced that the more one prepares and intends to visit the country, the more positive evaluation is induced.

2.1.3. Travel agency’s perspectives

The travel agency is the business sector of SACT, and it is entitled to arrange SACT, i.e. tour courses, accommodations, sightseeing, transportations, and tour guides for SACT. The travel agencies are doing their best to make SACT a comfortable travel, accompanied with convenience and safety.
 Unlike other travel companies, they are working only for the customers’ needs, and taking the clients’ need foremost. They are very prudent, friendly, and cooperative to the client school. The guides working for the SACT group is most experienced, and skillful. Therefore, the travel companies do their best for the SACT group’s convenience and comfortableness.     

2.2. Activities and SACT
2.2.1. Overall activities

Travelling is synonymous with sightseeing. As most travelers do, the SACT group also spends most of time on sightseeing. However, sightseeing in SACT is not simply travelling around, but it is education-oriented travelling. 

The activities of the SACT group include sightseeing of historical relics and modernized Korean attractions, volunteering at the old Japanese’s nursing house, meeting and sharing friendship at the affiliated school, learning and experiencing the target culture, and experiencing Korean food culture. Let us first review the itinerary in detail. 
(5) SACT Activity
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1st day: The SACT group arrived at Pusan, the southern part of Korea, because of its geological proximity.  

2nd day: The places the SACT group visited are the most historic areas of Korea, such as Kyungju, the ancient kingdom of Korea about 6-9C, visiting historical places. They saw ancient temples, tombs, and other ruins related to that era.     

3rd day: The SACT group moved Andong, the most well-preserved Korean traditional village of the last kingdom of Korea 14-20C. They saw traditional Korean houses, respected scholarly ways, Confucian rituals, etc.

4th day: The SACT group visited Najare Nursing House at Milang, southern town in Korea. They met old lonely Japanese women, and helped nursing them. And they moved to Kangwon area, the Northern part of Korea, to get Jungsun, the original place of Jungsun Arirang, one of the traditional folk song of Korea, and visited the affiliated school, where they shared time with singing and performances, and confirming friendship.      

5th day: The SACT group moved Kyunggi area, and visited the Korean folk village to see the traditional way of Korean life style, and taste Korean dishes.

6th day: The SACT group visited the Kyungbok Palace, the main seat of government of Chosun, the last kingdom of Korea, and a nearby museum. Then they visited DMZ, the special ground of tension between two Koreas. On the same day some of them visited affiliated schools in Seoul, and had some time with them. The rest of the time was given for shopping at the Korean traditional market place, Namdaemun. They moved freely and met the local merchants and purchased souvenirs, experiencing the way of Korean traditional market. 

7th day: The SACT group left at Incheon airport for their home. SACT was over.

2.2.2. Activities and Effects

As you see in the itinerary, the activities the SACT group performed are very much planned, organized and educational. These activities will be rearranged based on the theme.  

1) The SACT group learned Korean history.

They visited most historical relics from Ancient kingdom Shilla through Confucian villages of Chosun to the palace of Chosun, which served them the open air museum of the Korean history. They studied ancient history to modern by means of travelling Korea.      

2) The SACT group learned Korean traditional culture. 

They visited the real working village of the Confucian Korea and experienced the Korean style buildings, Confucian rituals, Confucian scholarly life, and traditional ways of Korean life. This is a part of history and a part of Korean culture.   

3) The SACT group experienced contemporary Korean culture.

They visited the museum and the marketplace, and met people with eating some Korean snacks, conversing with locals, shopping some souvenirs, etc. They loved to eat Korean food even though it is generally spicy, and the good quality but cheap merchant made them satisfied.     

4) The SACT group visited affiliated schools and reaffirmed friendship.

Each year when they came to Korea, they visited Jungsun, a small town in the rural area of Kangwondo. The small town is surrounded by the mountains and this secluded place made them feel at peace. They learned Jungsun Arirang tuning the Korean traditional musical instrument, and sang together, and shared the performances prepared for this event. This was very special moment for both schools to confirm their relationship. This courtesy visiting made them feel closer to each other, and the culture learning time made a strong bondage between two schools. 

5) The SACT group helped out the lonely old Japanese (comfort) women at the Nursing house.

This was a very unique experience, and the fact that many senior Japanese stayed in Korea, which is the residue of Korea-Japan history, made them open a new horizon. Through this volunteering, they realized the history of Korea-Japan, and felt interrelationship between two countries, and even kinship.        

6) Comprehensive coverage in a relatively short period of time 
The SACT group travelled most of the Korean peninsula, from southern most part of Korea through Seoul, the capital of Korea to the northernmost part of Korea, DMZ. Their travel was not confined to a fragment of Korea, but it covered most of the Korean peninsula. They experienced everything in Korea in a very short period of time, 7days. So they had a balanced view of the Korean way of life, not only geographical but also historical.
(6) Activities and Effect
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2.3. SACT is the effective way to understand other culture.

Seen from the itinerary in section 2.2., the SACT, if well organized, brings better understanding of target culture than the class lectures do. In the survey, students responded that they learned the target culture through the class lectures, Korean language and culture. In spite of having lectures on the target culture, the students’ interest in the target culture is not very high: two thirds of them responded positively, and the rest of them responded indifferently, or negatively. However, after SACT, their response and revisit intention changed positively. (about 80% positive) Therefore SACT is much more effective than class lectures. 

III. SACT and Intercultural Communication

3.1. Intercultural communication

Communication is the process of creating, transmitting, receiving and interpreting messages between a source and a receiver. (Vogel & Brooks 1977) 

(7) Characteristics of face-to-face Communication
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(8) Charcteristics of Intercultural Communication (Lee & Choi 2007)
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Suppose that SACT is the effective way for the intercultural communication, what are the two parties involved in communication? In the context of intercultural communication, the two parties concerned in the communication are the SACT group travelers and the destination culture domain. Then how can we deal with this phenomenon from the perspective of communication? To include SACT and discuss it from the domain of communication, we should expand the definition of communication in order to embrace various activities that the SACT group had encountered. 

Mackay (1972) takes a broader sense of communication. According to his concept, A communicates with B if anything is shared between A and B, or transferred from A to B.
 

If we take a broader definition of communication, SACT, which is a homogenous group of students travelling and experiencing target culture, could be considered as one party participating in the intercultural communication. The other party of the intercultural communication is the destination, and everything related to the target culture.
3.2. Verbal communication and Nonverbal communication
Communication as we know is a process of sending or receiving messages either using language (verbal communication) or without using language (non-verbal communication). Nonverbal communication is usually understood as the process of communication through sending and receiving wordless messages. Most of nonverbal communication is mainly concerned with gestures, body languages, posture, facial expressions, eye contact, etc., but according to Mackay (1972), non-verbal communication can cover every possible interaction there is except the use of words. 

If we take this view, the two parties of intercultural communication are communicating with each other by means of language or using other mediators, such as sightseeing, experiencing, meeting people, etc. By this logic, intercultural communication of SACT is, just like other communications, performed by the combination of verbal communication and nonverbal communication. The former comes from either the guide information or interpersonal communication and the latter from the other sources – seeing, watching, tasting, contacting, meeting, learning, listening, experiencing, etc. Therefore communication in SACT is a more complicate procedure than interpersonal communication. 

(9) Types of Communication
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(10)  SACT Intercultural Communication
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3.3. Layers of Intercultural communication and SACT
Mehrabian (1967a,b) shows the relative importance of verbal and nonverbal communication. According to Mehrabian’s coefficent rule of .07, .38, and .55, 7% from spoken words, 38% from the voice tone, and 55% from facial expression respectively contribute to the total meaning. Mehrabian’s coefficent rule shows the relative strength of nonverbal communication. Likewise, when the SACT group arrived at the new destination, the target culture, nonverbal parts of communication took an important role and interacted with the SACT group in a variety ways, ultimately contributing to the total understanding of target culture. 

Knapp & Hall, (2002, p.7), considers nonverbal communication with three principle areas: environmental conditions, physical characteristics, and behaviors of communicators.
 Suppose that SACT is a kind of face-to-face communication between the SACT group and the destination, consider the three principle areas in the context of SACT and intercultural communication. 

1. environmental conditions

2. physical characteristics

3. behaviors of communicators

(11) Knapp & Hall, (2002, p.7)
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It is not easy to transfer the three principle areas of nonverbal communication accompanied by face-to-face communication into the SACT intercultural situation. Here is the application of nonverbal communication of face-to-face communication to that of intercultural communication. 

Environmental conditions of face-to-face communication are the visual or auditory factors, which can be transferred in the context of SACT intercultural communication to reactions that come from sensory organs without consciousness, that is, atmospheric conditions, the scenery, landscape, climate, weather, temperature, street traffic, noise, walking passengers, feelings of cleanness or filthiness, etc. 

Physical characteristics of face-to-face communication are clothes, accessories, etc, which can be transferred to any reaction from things made by human beings, that is, the style of architecture, commercial boards, colors, costume, food, road signs, street lamps, banners, flower pot arrangements, etc. 

Behaviors of communicators of face-to-face communication are hand movements, gestures, etc, which can be matched with any reactions that come from contact with the target culture, that is, experiencing the target culture, singing, some characteristics of contacting with local people, e.g. kindness, sympathy, sharing, etc  

Thus, the three principles of face-to-face communication are converted into atmospheric conditions, physical conditions, and performative conditions, all of which belong to the non-verbal communication of SACT intercultural communication.

(12) SACT intercultural communication & Nonverbal communication (1)
	
	Face-to-face communication
	SACT Intercultural Communication 

	Verbal Communication
	Language
	Guide communication

	Nonverbal Communication
	1.environmental conditions
	1. atmospheric conditions

	
	2.physical characteristics
	2. physical conditions

	
	3.behaviors of communicators
	3. performative conditions


(13) SACT Intercultural Communication & Nonverbal communication (1) 
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SACT intercultural communication requires an additional nonverbal principle: emotive conditions. Through meeting, volunteering, and experiencing in the SACT, the SACT group reached the emotive response to the target culture, that is, sharing, feeling friendship, or kinship, etc.
 Therefore SACT is not simply a cognitive journey but an emotional path to reach the target culture. 
(14) SACT Intercultural Communication & Activities
	
	SACT Intercultural Communication
	Activities of Japanese SACT

	Verbal Communication
	Guide communication
	Japanese speaking Guide

	Nonverbal Communication
	1. atmospheric conditions
	Traveling – Perceive

	
	2. physical conditions
	Sightseeing – Learn/Revalue  

	
	3. performative conditions
	Performing – Experience

	
	4. emotive conditions
	contacting - Assimilate 


(15) SACT Intercultural Communication & Nonverbal communication (2)
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With this study, we can conclude that SACT intercultural communication needs 4 conditions, that is, atmospheric conditions, physical conditions, performative conditions, and emotive conditions. 

(16) SACT Intercultural Communication & Nonverbal communication (2)
	
	Face-to-face communication
	SACT Intercultural Communication 

	Verbal Communication
	Language
	Guide communication

	Nonverbal Communication
	1.environmental conditions
	1. atmospheric conditions

	
	2.physical characteristics
	2. physical conditions

	
	3.behaviors of communicators
	3. performative conditions

	
	
	4. emotive conditions


3.4. Japanese SACT group and Conditions on Intercultural Communication
Then we will show how the four conditions of the intercultural communication were satisfied in the Japanese SACT group.
When the SACT group satisfies the four conditions mentioned above, their SACT reaches intercultural communication. In general, travelling satisfies the first condition of intercultural communication, atmospheric principle. Unknown place, new environment, strange people, different languages, unfamiliar customs, etc inform the traveler to perceive the new culture and make them aware of it. In this paper, this is considered as the first step to approach the intercultural communication; the atmospheric condition is similar to the first stage of Damon’ (1987) path of culture learning, “ethnocentrism.” The atmospheric conditions are satisfied as the SACT group travelled Korea.  
The second principle of the intercultural communication in this paper is the physical conditions. When we travel, we visit many attractions made by human beings. Different people make different attractions, and different culture. Take for example, palaces: Korean palaces are different from Japanese or Chinese in a variety of ways, e.g. palace layout, construction style, building design, decoration, etc. The differences or similarities of man-made attractions ensure them that they are encountering a new culture, making them start analyzing the target culture by comparing with the mother culture subconsciously.
 This might be the second stage of Damon’ (1987) path of culture learning, “euphoria.” The Japanese SACT group visited many attractions in Korea such as the old historic relics, traditional villages, or palaces, museums, etc, all of which represent uniqueness of Korea. 
The third principle of the intercultural communication in this paper is the performative conditions. The new trend of tourism is comprised of not only sightseeing but also opportunities of various experiences. Many travelers want firsthand experience, e.g. snorkeling in the ocean, horse riding, walking in the palace with king’s costume, etc. This is a process of contacting the new culture in a tangible way, and making them understand the new culture. This step might correspond to Damon’ (1987) path of culture learning, “reintegration.” For the Japanese SACT group, when they visited the affiliated school, they exchanged performances with Korean students. Together they sang a Korean traditional folk song, and they enjoyed the performance. 
The forth principle of the intercultural communication in this paper is the emotive conditions. This is the most important part of the intercultural communication as well as the most impressive one. It is beyond excitement or pleasure, and it is the process of touching one’s mind. It is working on one’s mind, and derives movement of mind. Therefore it is a very psychological process, and it is not easy to reach. Most travelers can see and exclaim about beauty, greatness, or strangeness of the target culture but that does not mean that they reached the emotive condition. The emotive condition is derived from change of attitude, which can be achieved by movement of mind. For the Japanese SACT group, volunteering at the Nursing House, and visiting affiliated schools were the most impressive, where they could interact with the local people, in this case, old Japanese women and Korean students. These interactions with locals made the Japanese SACT open their mind, and assimilate with them. Therefore the emotive conditions are only achieved by the interaction with locals. If this interaction is on the right way, they can reach the emotive conditions, and eventually they will understand the target culture.    
With these activities and required principles, the SACT intercultural communication is deepened reaching the level of comprehension, revaluation, and responding in the sense of Kleinjans(1972), and Kiplings’s (1970) stage IV, where their intention to revisit is raised up to 80.2%. 

(17)  SACT Intercultural Communication & Kleinjans 
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IV. Conclusion
Intercultural communication presupposes meeting of two cultures. Successful intercultural communication requires the spatial movement as the necessary condition, and as the sufficient condition, it needs perceiving, learning, experiencing, and assimilation.
Communication is composed of two main parts, verbal communication and nonverbal communication. These two parts are crucial for a successful face-to-face communication. In face-to-face communication, the nonverbal communication has three principles: environmental conditions, physical characteristics, and behaviors of communicators. 
This study takes a broader version of nonverbal communication of Mackay (1972), and shows the procedure of intercultural communication in the existing framework of communication; how the two conditions of intercultural communication are satisfied, and how intercultural communication is organized in the context of communication. 
Therefore intercultural communication also has two subparts, verbal and nonverbal communication. And the three principles of nonverbal communication are converted to the three conditions for intercultural communication, that is, atmospheric, physical, and performative condition. In addition to these three, intercultural communication should be satisfied with emotive condition, which is achieved by the contact with locals. When these four conditions are satisfied, genuine intercultural communication is achieved. True intercultural communication originates from mutual understanding, humane touch, and enlarging psychological boundary of mind. 

   With the case study of the Japanese SACT, the conditions of intercultural communication are analyzed and systematized based on activities. We concluded that a well-organized plan and meticulous preparation makes SACT successful and achieve Intercultural Communication.
(18) SACT and Intercultural Communication
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Consequently SACT intercultural communication is summarized: If SACT is well organized, and students’ expectation is high enough, SACT intercultural communication can be successful if and only if two conditions of intercultural communication are satisfied; the necessary condition is the physical condition of the spatial movement; and the sufficient condition is further specified with four conditions on the nonverbal communication, that is atmospheric, cognitive, performative, and emotive. Then successful intercultural communication, mutual understanding, expansion of the vision, etc. can be reached. 
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� Spradley(1980) conceptualizes the means of learning a culture through observation, interaction, and travel.


� In addition to the survey on the Japanese SACT, 5 other Korean SACTs (to Japan, U.S.A. German, Mongolia, and Nepal) were surveyed.  


� These teenagers, having a shared time and a place, working through activities, naturally try to see things— that happen within their group— positively. This is also known as “In-Group Favoritism” (Gramzow & Gaertner, 2005).


� According to a research about international exchange programs conducted by Japanese cultural department, 1005 schools and 177,750 students went on a SACT. (�HYPERLINK "http://www.sankei.co.jp"�www.sankei.co.jp� 2007.11). Of the total 174,383 students who participated in a SACT in the year 1999, 24.6% of 42972 students travelled to Korea. (Hotel & Restaurant 2000 ) Therefore SACT is continuously increasing and Korea is one of the most preferred destinations for the Japanese SACT.


� Since 1978, H Academy has been visiting Korea each year, and from 1981, H Academy has established sisterhood with Korean high schools. The affiliated Korean high schools are Busan Samsung Girl’s high school, Seoul Yeil high school, Youngdong high school and others. Currently, H Academy has been trying to open new relationships with schools in England and Australia.


� Because his active involvement makes the 30 year long SACT possible, it is necessary to introduce the principal’s education policy.


� Eventually he visited Korea more than 100 times.


� Because a travel to Korea costs less than a travel in Japan, students were able to allocate a small portion of their allowance for their monthly savings.


� Prior to the trip, the impression towards Korea was Positive (4%) somewhat positive (55%) somewhat negative (20%) Negative (5%) Unconcerned (11%). Therefore Korea seems not to be the every body’s target destination. However, after visit, 97% showed a positive attitude towards Korea and 87% said that they are willing to visit Korea again. The opportunity to contact with local people was as high as 85% positive reaction, and the rest of 15% negative. Those who reacted negatively gave the personal reasons of passive personality, or language problems. Therefore the Japanese SACT had enough time to contact with locals.


� There are two Japanese high schools (H academy and Z academy ) which have had long term relationship of SACT with Korea. Both of them have a more than 30 years of constant relationship with Korea. Each school has a travel company with which they have a long and constant relationship; H academy with S travel company, and Z academy with L travel company.  


� According to Mackay (1972), Communicating between A and B includes the following situations


Correlation between events A and B


Causal interaction between A and B


Transmission of information between A and B


A particular kind of action by one organism A on another B


A Transaction between organism A and B.





� The three main categories of these environmental factors include Visual factors, Auditory factors and Individual factors.


� The most important thing in the intercultural communication is mutual understanding, which is done by emotive communication. This is validated by the survey 2007, where the official visit or lack of contact with locals did not make improvement to understanding and revisit intention. 


� Some attractions are strong enough to lead travelers’ response. e.g. exclamation, excitement or shock, etc. In this case, the 4th principle of intercultural communication, the emotive condition is successfully achieved. 
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